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the Middle East stands out 
among the many poten-

tial channels around the globe 
offering significant opportu-
nities in the online fashion 
segment, according to Amar 
Nagaram, CEO of  Myn-
tra. the fashion brand nat-
urally chose that geography 
for the demographic profile 
of the audience it offers, the 
extremely high mobile pene-
tration, a large population of 
Indian origin and the simi-
larity in fashion preferences, 
he says. Myntra, which  has 
just tied up with the region’s 
leading e-commerce plat-
forms noon.com and namshi.
com to offer brands of Indian 

origin in those markets, is 
looking forward to a five-
time growth from these new 

partnerships over the next two 
years. “this overseas expan-
sion is a significant mile-
stone in our journey so far 
and marks the next phase of 
growth for  Myntra,” he says. 
Both Noon and Namshi are a 
part of the uaE-based Emaar 
group. Noon is a horizontal 
e-commerce platform with 
offerings in multiple catego-
ries, while Namshi is a vertical 
platform, focussing primar-
ily on fashion in the premium 
segment. “We will continue to 
explore new markets in order 
to build brands of interna-
tional repute and expand our 
base of global consumers,” 
Nagaram adds.     u

Make way, meat: plant-
based protein has 

arrived. “global markets have 
seen a surge in demand for 
more sustainable and humane 
alternatives in food, materials 

and non-animal experimental 
models,” according to Alok-
parna Sengupta, managing 
director of Humane Soci-
ety International (HsI), 
India, who announced the 
first-of-its-kind humane entre-
preneurship programme  for 
manufacturers of next-
generation materials that 
replace animals to exploit the 
vast potential in this field. 
the six-month mentoring 
programme, for five chosen 
start-ups focused on a humane 
and sustainable impact on 
the planet, will end with an 
opportunity for the partici-
pants to pitch to “like-minded, 
mission-aligned investors to 
secure funding”, she says. HsI 

will enable these entrepre-
neurs to scale humane busi-
nesses and help them to create 
viable market alternatives 
for animal-based products. 
the programme will include 
one-on-one mentoring with 
world-renowned entrepre-
neurs and workshops with 
experts and industry stake-
holders. the innovations of 
the participants in the pro-
gramme will change the way 
we eat, what we wear and how 
we bring products to market, 
sengupta predicts. these alter-
natives are still a niche sector 
in India, but there are several 
such established and grow-
ing humane businesses – and 
they are on the rise, she adds. u

With around 350 clinics 
across 24 cities, Clove 

Dental, the largest dental 
care chain in the country, 
has over the last decade or so, 
played a big role in the organ-
ised dental care landscape in 
India. the Delhi-based multi-
super-specialty dental care 
chain provides complete den-
tal care solutions with a focus 
on quality dentistry with 
strict adherence to the highest 
standards of hygiene. Backed 
by HNIs and foreign investors, 
the company, since it set up its 
first clinic in Delhi, has already 
deployed over $100 million in 
ramping up its capacity and 
network in India, where the 
dental care market is still in 
a transition mode. In the last 
couple of months, the chain 
has once again opened up its 
clinics (though in a staggered 
manner), adopting enhanced 
safety protocols and using 
WHO guidelines to ensure 
100 per cent sterile environ-
ment and patient safety. the 
chain has also introduced a 
new, tele-dentistry service. In 
fact, despite the ongoing chal-
lenging scenario, it is look-
ing to further strengthen its 
network, adding around 250 
clinics in the next 2-3 years. 
“Dental care in India has tradi-
tionally been devoid of quality 
and standards. there has also 
been an acute lack of aware-
ness among patients about 
safety, hygiene and technol-
ogy protocols. We are all set to 
revolutionise the Indian den-
tal care ecosystem with our 
world-class solutions,” says 
Amarinder Singh, founder 
& CEO of  Clove Dental. u

the low-profile Chocko 
Valliappa is a happy man 

with his Vee Technologies 
having bagged a spot among 
the top healthcare employers 
in 2020 in Modern Healthcare’s 

global rankings. the It services 
company, co-headquartered in 
New York and Bengaluru, is 
focused on the healthcare and 
insurance sector. “We work 
with over 150 us hospitals, 
including six of the top 20, 
helping them handle clinical 
coding and manage their reve-
nue cycles,” explains Valliappa, 
its founder CEO and MD. “We 
are particularly pleased that 
this recognition has come at a 
time when the global health-
care industry is navigating 
through the Covid-19 pan-
demic.” Modern Healthcare  is 
a 44-year-old weekly busi-
ness publication from Detroit, 
us, targeting executives in 
the  healthcare  industry. Its 

recognition programme hon-
ours companies in the health-
care industry that empower 
employees so they can pro-
vide patients and customers 
with the best possible care, 
products and services. this 
year, the companies have been 
selected using multiple crite-
ria, including how they navi-
gated the Covid-19 pandemic 
crisis. Vee technologies’ team 
works in tandem with hospi-
tals and insurance companies 
in the us with the new-age 
Medicare plan that incentiv-
ises people to stay healthy. It 
is the only company in the 
list with development centres  
in India at Bengaluru, salem 
and Chennai.      u
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“all of mankind across 
the globe is suffering 

in the wake of the Covid-19 
outbreak. While there is no 
medicine for Covid-19 as of 
now, enhancing the body’s 
natural defence system plays 
an important role in main-
taining optimum health”, 
explains Athang Jain, direc-
tor of Jain Farm Fresh 
Foods which has one of the 
largest spice processing facil-
ities in India. Its 24,000-
tonne facility is certified by 
the National Organic Pro-
gram (NOP) for the united 
states, National Program for 
Organic Production (NPOP) 
for India and Eu Organic 

for the European union. “to 
assist people in taking pre-
ventive measures which 
boost our immunity in these 

times, JFFFL’s brand,  Valley 
spice,  has launched  aayush 
Kadha. It contains spices like 
holy basil (tulsi), dry ginger 
(soonth), black pepper (kali 
miri) and cinnamon (dal chini) 
which have unique bioactive 
compounds that help natu-
ral immunity building and 
health. “spices play an impor-
tant role in enhancing the 
body’s natural defence system 
and maintaining optimum 
health. these ingredients are 
specifically endorsed by the 
aYusH ministry and are among 
the potential combinations of 
spices that can help against 
various air-borne viruses by 
boosting immunity”.             u

“From building technol-
ogy for the country’s 

largest public bank to building 
India’s own super app-meet,” 
is what Rajesh Krish-
namurthy, a graduate of IIt-
Mumbai and IIM-Lucknow, 
and a project leader at Ely-
ments, explains the compa-
ny’s transformation. Indians 

recently witnessed the launch 
of a completely home grown 
social media networking plat-
form in the form of a super 
app called Elyments. the app 
was launched by Vice Presi-
dent,  M.  Venkaiah Naidu. 
the app has been developed 
by 1,000 Indian techies with 
an objective to provide an 
overarching social network-
ing platform that is owned 
and run in India. “With all 
the debate about privacy and 
data ownership, a key feature 
about the app is, data of users 
is stored securely in India 
and all its servers are located 
here,” says Krishnamurthy. 
the app developers say, “Ely-
ments has been built keeping 
user’s privacy in mind, as a 
primary concern. the nation’s 
top privacy professionals have 
been guiding the design of 

the product. Krishnamur-
thy has been associated with 
the tech industry for over 25 
years now, he was involved 
in building the technology 
for OnlinesBI which is among 
the top 10 most transacted 
Websites in India. Elyments 
is being hosted exclusively 
in India with tata telecom-
munications, and the data is 
stored securely inside India, 
with end to end encryption, 
unlike most other global 
social media sites. today Ely-
ments has exceeded 2 mil-
lion downloads on google 
Play and app store, despite 
a malicious DDos attack  
that threatened to overbur-
den the system, just within 
four hours of the app launch. 
the app has been trending 
among the top 3 in the social 
media category.      u

Julius Lim, founder and 
CEO, CompAsia, intends to 

take the company to the next 
level, enroute to becoming the 
next tech unicorn from asia 
with a NasDaQ listing in the 
pipeline. Partnering regional 
apple stores, samsung and 
multiple telcos; Compasia cur-
rently dominates the mobile 
device lifecycle management 
in southeast asia. “People are 
getting more dependent on 
smartphones, to the extent 
that we have become insepa-
rable from our devices. In 2019 
alone, 97 million handsets 

were purchased in southeast 
asia, raking in $23 billion for 

the industry. While demand 
in other regions declined, sales 
in asEaN countries increased 
by 4 per cent with the highest 
growth coming from Malaysia 
and thailand. With this expo-
nential growth and broader 
adoption of mobile devices it 
has drastically impacted their 
lifecycle, creating new areas  
of market opportunity for 
Compasia,” says Lim.  “It is the 
company’s mission to maxi-
mise the affordability of smart 
devices and minimise e-waste 
through recycle and reuse of 
smart devices,” he concludes. u

It is one of the biggest real 
estate deals post the lock-

down. India’s leading luxury 
developer, Sunteck Realty 
Ltd (sRL) has acquired a prime 
project of approximately 50 
acres in Vasai (West), having 
a development potential of 
nearly 4.5 mn sq ft. the proj-
ect will have a revenue poten-
tial of R5,000 crore over the 
next 5-7 years, strengthen-
ing the cash flow and the bal-
ance sheet of the company. 
“this project is the perfect 
example of our philosophy of 
making research-based, value-
added acquisitions. the project 
will largely cater to the mid-
income segment, especially 
post Covid-19 scenario, since it 
fulfils the emerging customer 
needs: residential premises that 
complements today’s luxurious 
lifestyle and suit the require-
ments for Work From Home 
(WFH)”, explains Kamal 
Khetan, CMD,   sRL. “Despite 
the preceding economic slow-
down and the subsequent 
impact of Covid-19, sunteck 
has kept the pace of develop-
ment and its promise to the 
home buyers to deliver qual-
ity homes. We will continue to 
reward our investors through 
acquisition of such value 
deals,” he adds. sRL boasts of a 
city-centric development port-
folio of about 31 million sq ft, 
spread across 26 projects. sRL 
has differentiated its projects 
under five brands namely, sig-
nature,  uber luxury residences; 
signia, ultra luxury residences; 
sunteck City, premium lux-
ury residences; sunteck World, 
aspirational luxury residences 
and sunteck commercial & 
retail developments.     u


